MINISTRY OF NATIONAL EDUCATION

THE ANNALS
OF THE
UNIVERSITY OF ORADEA

ECONOMIC SCIENCES
TOM XXl

1st ISSUE / JULY 2014

DIMUbA UNNVERTATI
(

d (]
(L]

ISSN 1222-569X (printed format)
ISSN 1582-5450 (electronic format)






The publication of the papers in the Journal “The Annals of the University of Oradea. Economic Sciences” -
Tom XXII, 2013, ISSN 1582-5450 (in electronic format on CD-ROM), ISSN 1222-569X (in printed format) a
journal listed CNCSIS category B+ and indexed in RePec, Doaj, EBSCO and CABELLS PUBLISHING
SERVICES international data bases and respectively on the site of  the
journal:http://anale.steconomiceuoradea.ro, in electronic format, with free access to full text.

The abstracts of the papers published in this volume are exclusively engaging authors.

Editor-in-Chief:
Dr. Adriana GIURGIU, University of Oradea, Romania

Associate Editors:

Dr. Maria-Madela ABRUDAN, University of Oradea, Romania;
Dr. Alina-Daciana BADULESCU, University of Oradea, Romania;
Dr. Nicoleta-Georgeta BUGNAR, University of Oradea, Romania;

Dr. loan-Gheorghe TARA, University of Oradea, Romania.



Members:

Academician, Mircea Malita, Member
of the Romanian Academy, Romania;
Dr. Gheorghe Zaman, Correspondent
Member of the Romanian Academy,
Romania;

Dr. Ahmet Aktas, University of
Akdeniz, Alanya, Turkey;

Dr. Ismet Ates, Adnan Menderes
University, Turkey;

Dr. Mihaela Belu, The Bucharest
University of Economic Studies,
Romania;

Dr. Dorel Paraschiv, The Bucharest
University of Economic Studies,
Romania;

Dr. Gordon Biggs, Moray College UHI
Millennium Institute, Scotland, Great
Britain;

Dr. Luminita Chivu, The Romanian
Academy, Romania;

Dr. Jose Cifuentes, Honrubia,
University of Alicante, Spain;

Dr. Constantin Ciutacu, The Romanian
Academy, Romania;

Dr. Dezhi Liu, Shijiazhuang University
of Economics, China;

Dr. Marin Dinu, The Bucharest
University of Economic Studies,
Romania;

Dr. Anca-Otilia Dodescu, University of
Oradea, Romania;

Dr. Sergei F. Feostikov, Moscow
Academy of Business, Blagoveschensk
Branch, Russia;

Dr. Xavier Galiegue, University of
Orleans, France;

Dr. Dongheng Hao, Shijiazhuang
University of Economics, China;

Dr. Valeriu loan-Franc, The Romanian
Academy, Romania;

Dr. Zoran Ivanovic, University of
Rijeka, Croatia;

Dr. Kormos Janos, University of
Debrecen, Hungary;

Dr. Eugeniusz Kwiatkowski,
University of Lodz, Poland;
Dr. Rajesh Kumar,
University, India;

Dr. Eszter Lang, University of
Debrecen, Hungary;

Dr. Nicola Mattoscio, “G. D’Annunzio”
University of Chieti - Pescara, Italy;
Dr. Piero Mella, University of Pavia,
[taly;

Miguel Angel Moreno San Juan, The
Leadership Institute, Arlington, USA;
Dr. Guido Montani, University of
Pavia, Italy;

Dr. Andras Nabradi, University of
Debrecen, Hungary;

Dr. Giuseppe Paolone, “G. D’Annunzio”
University of Chieti, Pescara, Italy;

Dr. Ryszard Piasecki, University of
Lodz, Poland;

Dr. Marilen Pirtea, West University of
Timisoara, Romania;

Dr. Nicolae Al. Pop, The Bucharest
University of Economic Studies,
Romania, Dr. H.C of the University of
Oradea;

Dr. loan Popa, The Bucharest
University of Economic Studies,
Romania;

Dr. Ion Popa, The Bucharest
University of Economic Studies,
Romania;

Dr. Michael Stoica, Washburn
University, USA;

Dr. Gabriela Tigu, The Bucharest
University of Economic Studies,
Romania;

Dr. Jean-Emmanuel Tyvaert,
University of Reims Champagne-
Ardenne, France;

Dr. Ada Mirela Tomescu, University of
Oradea, Romania;

Dr. Valentina Vasile, The Romanian
Academy, Romania.

Osmania



Honorary Committee

Academician, Mircea Malita, Member
of the Romanian Academy, Romania -
Dr. H.C of the University of Oradea;
His Excellency, Jonathan Scheele - Dr.
H.C of the University of Oradea;

Dr. Gheorghe Gh. lonescu - Dr. H.C of
the University of Oradea;

Scientific Committee:

Dr. Babaita Carmen, West University,
Timisoara, Romania;

Dr. Batrancea loan, Babes - Bolyail
University, Cluj-Napoca, Romania;

Dr. Liviu Begu, The Bucharest
University of Economic Studies,
Romania;

Dr. Nicolae Bibu, West University,
Timisoara, Romania;

Dr. Rodica Boier, ”"Gh. Asachi”
Technical University, lasi, Romania;
Dr. Sorin Briciu, “1 Decembrie 1918”
University, Alba Iulia, Romania;

Dr. Alexandru Chis, University Babes-
Bolyai, Cluj Napoca, Romania

Dr. Gheorghe Ciobanu, University
Babes-Bolyai, Cluj Napoca, Romania
Dr. Smaranda  Adina Cosma,
University Babes-Bolyai, Cluj Napoca,
Romania

Dr. Cristiana Cristureanu, “Dimitrie
Cantemir”  Christian  University,
Bucharest, Romania;

Dr. Emilian M. Dobrescu, Romanian
Academy, Bucharest, Romania;

Dr. Cosmin Dobrin, The Bucharest
University of Economic Studies,
Romania;

Dr. Luigi Dumitrescu, "Lucian Blaga”
University of Sibiu, Sibiu, Romania;
Dr. Liliana Feleaga, The Bucharest
University of Economic Studies,
Romania;

Aldo Poli - Dr. H.C of the University of
Oradea;

Franco Antiga - Dr. H.C of the
University of Oradea;

Dr. Constantin Rosca - Dr. H.C of the
University of Oradea;

Dr. Gheorghe Olah - University of
Oradea.

Dr. Niculae Feleaga, The Bucharest
University of Economic Studies,
Romania;

Dr. Nicoleta Farcane, West University,
Timisoara, Romania;

Dr. Xavier Galiegue, University of
Orleans, France;

Dr. Zizi Goschin, The Bucharest
University of Economic Studies,
Romania;

Dr. Elena Hlaciuc, “Stefan cel Mare”
University, Suceava, Romania;

Dr. Nicolae Istudor, The Bucharest
University of Economic Studies,
Romania

Dr. Marie-Noelle Jubenot, University
of Reims  Champagne-Ardenne,
France;

Dr. Victor Manole, The Bucharest
University of Economic Studies,
Romania

Dr. Ovidiu Megan, West University,
Timisoara, Romania;

Dr. Tatiana Mosteanu, The Bucharest
University of Economic Studies,
Romania - Dr. H.C of the University of
Oradea;

Dr. Valentin Munteanu, West
University, Timisoara, Romania;

Dr. Emanoil Muscalu, "Lucian Blaga”
University of Sibiu, Sibiu, Romania;
Dr. Doina Muresanu, Université of
Québec in Abitibi-Témiscamingue,
Québec, Canada

Dr. Carmen Nastase, “Stefan cel Mare”
University, Suceava, Romania;



Dr. Razvan Liviu Nistor, “Babes-
Bolyai” University, Cluj Napoca,
Romania;

Dr. Marin Opritescu, University of
Craiova,Romania;

Dr. Marius Pantea, West University,
Timisoara, Romania;

Dr. Nicolae Petria, "Lucian Blaga”
University of Sibiu, Sibiu, Romania;
Dr. Ciprian Marcel Pop, University
Babes-Bolyai, Romania;

Dr. Nicolae Al. Pop , The Bucharest
University of Economic Studies,
Romania - Dr. H.C of the University of
Oradea;

Dr. Mariana Prediscan, West
University, Timisoara, Romania;

Dr. Gabriela Prelipcean, “Stefan cel
Mare” University, Suceava;

Dr. Teodora Roman, "Alexandru loan
Cuza” University of lasi, [asi, Romania;
Dr. Ovidiu Rujan, The Bucharest
University of Economic Studies,
Romania;

Dr. Nicoleta Sirghi, West University,
Timisoara, Romania;

Dr. Cristi Spulbar, University of
Craiova, Romania;

Dr. Gabriela Stanciulescu, The
Bucharest University of Economic
Studies, Romania;

Dr. loan Talpos, West University,
Timisoara, Romania;

Dr. Adriana Tiron Tudor, Babes -
Bolyai@ University, Cluj Napoca,
Romania

Dr. loan Trenca, “Babes-Bolyai”
University, Cluj-Napoca, Romania;

Dr. Constantin Tulai, “Babes-Bolyai”
University, Cluj-Napoca, Romania;

Dr. Jean-Emmanuel Tyvaert,
University of Reims Champagne-
Ardenne, France;

Dr. Olimpia Ban, University of Oradea,
Romania;

Dr. Mihai Berinde, University of
Oradea, Romania;

Dr. Marcel Bolos, University of
Oradea, Romania;

Dr. Elena Botezat, University of
Oradea, Romania;

Dr. Andra Catarig, University of
Oradea, Romania;

Dr. Emil Chirila, University of Oradea,
Romania;

Dr. Dorin-Cristian Coita, University of
Oradea, Romania;

Dr. Adrian Florea, University of
Oradea, Romania;

Dr. Ioana Horea, University of Oradea,
Romania;

Dr. loana Mester, University of
Oradea, Romania;

Dr. Liana Mester, University of
Oradea, Romania;

Dr. Ioan Dan Morar, University of
Oradea, Romania;

Dr. Mirabela Pop, University of
Oradea, Romania;

Dr. loana Pop-Cohut, University of
Oradea, Romania;

Dr. Steliana Sandu, The Romanian
Academy, Romania;

Dr. Klaus-Bruno Schebesch,
University of Bremen, Germany;

Dr. Monica Sim, University of Oradea,
Romania;

Dr. Naiana Tarca, University of
Oradea, Romania;

Dr. Daniela Zapodeanu, University of
Oradea, Romania;

Gordon T. Biggs, Moray College,
Scotland, Great Britain;

Wiktor Pozniak, College of Europe,
Poland;

Egidio Rangone, "G. D’Annunzio”
University of Chieti, Pescara, Italy.



TABLE OF CONTENTS

SECTION: INTERNATIONAL BUSINESS, EUROPEAN INTEGRATION, FOREIGN

LANGUAGES AND BUSINESS ENVIRONMENT.......cciiiiiiiimeiiressinrsssssesssssssesnsssseens 14
SUB-SECTION: INTERNATIONAL BUSINESS........oeeeeeeeeiieeiieievevisensssssssnassssnnans 14
THE ROLE OF COMPLIANCE IN AN ORGANIZATION. WAYS OF IMPLEMENTATION .... 16
ANDREESCU NICOLETA ALINA ..ottt e e et e e ettt e e e 16
TOWARDS NEW MEANINGS OF SOVEREIGN DEBT ....coooiiiii 22
DECEANU LIVIU T, CIOBANU GHEORGHE " ... 22

WHY DO LOGISTICS AND TRANSPORT MATTER FOR DEVELOPMENT ............ceeeee..... 33
NEDELESCU-IONESCU DANIELA, RUJAN OVIDIU.......ccoveeeeeeeeeeeeeeeeeeeeeeeeee et 33
CHARACTERISTICS OF THE EMERGING MARKET ECONOMIES - BRICS, FROM THE
PERSPECTIVE OF STOCK EXCHANGE MARKETS .....oooeieieieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeseeeaeennnnnns 39
SECHEL IOANA=CRISTINA ... e ettt e e ettt e e e e e et e e e e e 39
CIOBANU GHEORGHE ...ttt ettt e ettt e e e et e e e e e e eaeaeeeaeeeenans 39
GENERAL GUIDELINES CONCERNING THE RELATION INTERNATIONAL INTELLECTUAL
PROPERTY BUSINESS VERSUS HUMAN RIGHTS AND CIVIL LIBERTIES.......cccccvvvvveeee. 49
SPERIUSIF-VILAD ALIN ...ttt e et e e e e e 49
SUB-SECTION:THE IMPACT OF FOREIGN LANGUAGES ON THE BUSINESS
ENVIRONMENT ......eeeeeeeeeeiveiesssssssesasssssssssssssssssssssssssssssssssssssssssssssssssssssssnnsssssssnesnnnn 57
METHODS OF EVALUATING LEARNERS STUDYING ENGLISH FOR SPECIAL PURPOSES
............................................................................................................................................... 59
ABRUDAN CACIORA SIMONA VERONICAT, STURZA AMALIAZ ......oooeeeeeeeeeeeeeeeeeeeeeeeeeeeee e 59

THE CARTEL IN THE EUROPEAN UNION AND ROMANIA — RETROSPECTIVE OF THE
YEARS 20002013 ... 68
BERINDE MIHAI T, FORA ANDREEA-FLORINA 2 ...t 68

THE PROGRESS OF ECONOMIC THOUGHTFULNESS CONCERNING THE SERVICES 77
CIOBAN GABRIELA-LILIANA ...ttt et e et e e e e e eteeeeeeeeeenans 77
REGIONAL TRADE AGREEMENTS AND COMPETITION POLICY. CASE STUDY: EU,
ASEAN AND NAF T A oottt ettt ettt e et e e et et eeeeeaeaneeeeeeeseennnnnnes 84
FFORA ANDREEA-FLORINA ..ottt ettt e e eete e e e e e 84
SUB-SECTION: EU SUSTAINABLE ECONOMIC DEVELOPMENT AND
COMPETITIVENESS .......eeeeeeeeeeeeeeeeeeeivitteessssenessssssesssssnssssssnessssssssssssnnsssssssnssssnnnssnnne 91
THE MOUNTAIN REGIONS IN CONTEXT OF 2020 STRATEGY ..coooviiiiiiiiiiii 93
ANTONESCU DANIELA ...ttt e e et e e e et tte e e e e e et tee e e e e e 93
GENDER GAP DIMENSIONS ON THE LABOUR MARKET IN THE EUROPEAN UNION. 104
CHISAGIU LIVIA .ottt e ettt e e et e e e e e etaeeeaaeeeeaann 104
SUSTAINABLE DEVELOPMENT PARADIGM — SYNOPSIS ... 114
CONSTANTINESCU ANDREEA T, PLATON VICTOR 2.t 114
TRANSPARENCY IN ITALIAN NON PROFIT ORGANIZATIONS ... 123
GAZZOLA PATRIZIA, RATTI MASSIMO........uuuuueueesesette st 123

EURO AREA FISCAL STRUCTURES. A MULTIVARIATE ANALYSIS ......oovvviviieeeeieieiiiinns 134
HURDUZEU GHEORGHE, LAZAR ISADORA ...t 134
TRANSNATIONAL PARTNERSHIPS FOR SUSTAINABLE DEVELOPMENT IN THE SOUTH-
EAST OF THE EUROPEAN UNION ......ooiiiiiiiiiiiiieieeeeeeeeeeeeeee et aeeaeeaeaeeassannnnees 141
KARDOS MIHAELA ...ttt e et e e e ettt e e e e et ee e e e e e e etainaaanaes 141

THE COMPETITIVENESS FACTORS OF INDUSTRIAL PARKS ... 149
KORODI LASZLO ...ttt ettt e ettt e e e etaieaaaeaes 149
REGIONAL INNOVATION POLICY AND SYSTEM - CASE OF LATVIA......ooveeeeeeeeeeeeeeienns 155

R S W A { = Y 1 =R 155



SIGNIFICANT ASPECTS RELATED TO FINANCIAL INSTABILITY IN ROMANIA, UNDER

THE CONSTRAINTS IMPOSED BY THE EUROPEAN INTEGRATION ......coooeiiiiiiieeeen 165
MIHAITEANU SANDA ...ttt eaerasaaeeenens 165
SUSTAINABLE GROWTH: RECENT TRENDS ACROSS CENTRAL AND EASTERN
EUROPEAN ECONOMIES .......coooeieeeeeieieeeeeeeeeeeeeeeeeeeeaeeeeeeeeaaeaassasassnsasssssssssssnsssssssnsnnnnnnne 173
MIHUT IOANA SORINA ", LUTAS MIHAELA 2 ...ttt 173
GLOBALIZATION AND IMPORT RISKS ... 185
PoPA 10AN T, BELU MIHAELA GABRIELA 2, PARASCHIV DOREL MIHAI S ... 185
SOCIAL PREMISES FOR A SUSTAINABLE LEATHER INDUSTRY ....uuiiiiiiicnne 194
TRANDAFIR NICOLETA, CISMAS LAURA, PINTEALA GHEORGHE .......vvvveeeeeeseiiieeaaeeeeeeiieaaaann 194

THE ABSORPTION OF EU STRUCTURAL AND COHESION FUNDS IN ROMANIA:
INTERNATIONAL COMPARISONS AND MACROECONOMIC IMPACT .....ccoeeeeeieeeee 204
ZAMAN GHEORGHE , GEORGESCU GEORGE ....ceeeeeeeeeeeeeeee ettt a e eeeeeaa e e eeeiaaaaeaes 204

A NEW CLASSIFICATION OF ROMANIAN COUNTIES BASED ON A COMPOSITE INDEX

OF ECONOMIC DEVELOPMENT ...outtt e 215
ZAMAN GHEORGHE T, GOSCHIN ZIZI 172t 215
SECTION: ECONOMICS, BUSINESS ADMINISTRATION, TOURISM AND
LS 17 I 530 0 225
SUB-SECTIONS: BUSINESS ADMINISTRATION, ECONOMIC STATISTICS AND
MODELLING, TOURISM ........eeeeeeeeeecvcicsisssesessisssssssssssssssssssssssssssssssssssssssssssssssssssenes 227
IS THERE EVIDENCE OF A EUROPEAN LIFESTYLE ENTREPRENEUR IN TOURISM? 229
BADULESCU ALINA, BADULESCU DANIEL ...t 229

THE ENTREPRENEURIAL WAY: CALLING, CHANCE OR OPPORTUNITY. AN ESSAY . 241
BADULESCU DANIEL ..ottt e e ettt e e e e e et aineaaeaees 241
INTEGRATED SYSTEMS FOR PLANNING AND RESOURCES MANAGEMENT IN
COMPANIES ...ttt n s nsnsnnsnnsnnnnnnnnnnnsnnnnn 250
BALABAN MIHAI , DADARLAT ALEXANDRA , DUMITRASCU DANUT ......oovveeeeeeeeeieeeeeeeeeiaeaaee. 250

A STATISTICAL AND ECONOMIC ANALYSIS OF THE HOTEL INDUSTRY FROM BIHOR
AND HAJDU-BIHAR COUNTIES IN THE CONTEXT OF THE (EURO) REGIONAL

DEVELOPIMENT ..ottt ettt e st e e ee e e e eeseeeeseeenenennnnnen 256
BORMA AFRODITA ..ottt ettt e e e ettt e e e e e e et e e e e e et aaaaeeees 256
THE INVESTMENT IN HUMAN CAPITAL — MORE THAN AN IDEA IN PRESENT AND
FUTURE REALITIES ..ottt eeseeeeeseeseeenenenen 266
BUTA SIMONA. ...ttt eteeeteteeetetetetetetetaaetateteteaeaeeenens 266
COMPARATIVE STUDY BETWEEN TRADITIONAL AND ENTERPRISE RISK
MANAGEMENT — A THEORETICAL APPROACH .......ooeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeananannnes 274
CICAN SIMONATULIA ...ttt e e e e e e e e ete e e e e e eeeaaa 274
ENTREPRENEUR OR EMPLOYEE IN THE CONTEXT OF THE ECONOMIC CRISIS?.... 281
CISMARIU LILIANA .. ssssssssssssssssssssssssssssnsssssnsssnsnsnsnsnnnnnsnssnnnnns 281
THE ENTREPRENEURIAL INTENTION BETWEEN PERSONALITY AND VALUES ......... 290
CISMARIU LILIANA «..eeassssssssssssssssssssssssssssnsnsssnsnsnsnsnnnsnnnnnsssnnnnnns 290
COMPARISON BETWEEN ONLINE AND OFFLINE TOURISM USING ASSOCIATION
TECHNIQUES ... 300
COSMA SMARANDA ', NASTASE CARMEN 2, BOTA MARIUS 7, TUTUNEA MIHAELA T .........oo.e....... 300
DARK TOURISM, ROMANIA AND DRACULA. THE PERCEPTIONS OF POTENTIAL
AMERICAN TOURISTS ...ttt ettt e e aneeaeannnes 307
DRULE M. ALEXANDRA', CHIS ALEXANDRU 2, TOMOAIE LARISA® ... 307
DETERMINANTS OF ENTREPRENEURIAL ACTIVITY IN TIMES OF CRISIS: AN EMPIRICAL
STUDY e nan 318
HATMANU (GAGEA) MARIANA, IACOBUTA ANDREEA-OANA ... 318
COMPETITIVE INTELLIGENCE ANALYSIS - SCENARIOS METHOD.......cccoooiiiiicn. 329
JVAN VALERIU ...ttt e ettt e e ettt e e e e e e 329
THE ROMANIAN CONSUMER PROFILES IN ONLINE BOOKING EMPLOYMENT .......... 339

LACUREZEANU RAMONA, CHIS ALEXANDRU, MOCA MIRCEA, STANCA LIANA ........ccccevueeeaean. 339



DETERMINANTS OF TOURIST INFLOWS TO ROMANIA: EVIDENCE FROM AUGMENTED

PANEL GRAVITY MODEL......cooiiiiiiiiiiieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee e seeaaeaeeeeeseseessnennnnnes 345
IKARAGOZ KADIR ...ttt ettt e e ettt e e e et e e e e e e et e e e e e e etasaaaaaeaes 345
N T == 345
THE IMPACT OF LABOUR MARKET INSTITUTIONS ON PRODUCTIVITY IN A SECTORAL
YA o 2@ AN 01 - RN 357
MATE DOMICIAN ...ttt et e e et e e e e ee e e e e e etaeaaaeaes 357

AN INVESTIGATION OF COINTEGRATION AND CAUSALITY BETWEEN INVESTMENTS,
EXPORTS, OPENNESS, INDUSTRIAL PRODUCTION AND ECONOMIC GROWTH: A

COMPARATIVE STUDY FOR THE EAST EUROPEAN COUNTRIES.......ccoooevieeennnne 367
SIMUT RAMONAT, MESTER IOANAT ...t et eaeeans 367
ENTREPRENEURSHIP IN CONSTRUCTIONS SECTOR - EXPLANATORY ECONOMIC
FACTORS AND FORECASTS FOR ROMANIA .....ooeeeeeeeeeeeeeeeeeeeeeeeee e eeeeeeeeeeveaeaeeees 377
SIPOS-GUG SEBASTIAN, BADULESCU ALINA ...t 377
MARKET, CULTURAL HERITAGE AND THE SOLUTION TO THE CORPORATE
GOVERNANCE PROBLEMS ... 388
[RANGONE ADALBERTO .ottt e ettt e e e ettt e e e ettt te e e e e e et e e e e e eesanns 388
SUB-SECTION: ECONOMICS .......oeeeeeieeiiieeeivisssesssssseassssssssssssssssssssesssssssssssssnsssssnes 401
BAROMETER OF EFFICIENCY UNDER THE ACTION OF RISK FACTORS. .........ccccccu..... 403
L YN = 403
GLOBALIZATION AND THE EVOLUTION OF THE GLOBAL FINANCIAL SYSTEM IN THE
CURRENT FINANCIAL CRISIS....eee e ensnnnnn 416
BOGHEAN CARMEN ...ttt e ettt e e ettt e e e e e et e e e e e e et aanaaaeaes 416
CREATIVE ECONOMY: A NEW CADRE FOR MEDIA INDUSTRY ....uiiiiiinns 424
BURTIC DANIEL ...ttt et e et e e e e eee e e e e e e eteinaaaaaes 424
MEDIA INDUSTRY IN THE DIGITAL WORLD ......ooviiiiiieeeeeeeeeeeeeeeeeeeeeeeeeeeaeeeeeaeaevsssaannnaes 433
BURTIC DANIEL ...ttt ettt e e e et e e e e et eaieaaaeees 433
DINAMICS OF THE ENTREPRENEURSHIP CONCEPT. LITERATURE REVIEW ............ 443
COSMA DORIN ...ttt ettt e e et te e e e e e eeeeeaaeeeeaaan 443
GALCEAVA SINEL ALEXANDRU ™ ...ttt e et e e e e e e e e eeeeaaan 443
ECONOMETRIC EVALUATION OF THE RELATIONSHIP ECONOMIC GROWTH AND
UNEMPLOYMENT IN EU & TURKEY ..ottt eeeeesaaeeesssennnnnes 450
ERYIGIT PINAR 1, CURA SERKAN 2 ZUNGUN DENIZ 3, ORTANCA MURAT4 ............................... 450
NEW TRENDS IN R&D DISPARITIES AMONG EU COUNTRIES. A SIGMA CONVERGENCE
YA o =0 AN 1 461
GOSCHIN Ziz1 "2, SANDU STELIANA 2 AND GOSCHIN GEORGIANA-GLORIAZ......vveeeeeeeeeeaaa. 461
LABOUR MARKET INTEGRATION OF THE UNIVERSITY OF ORADEA STUDENTS.
EXPLORATIVE STUDY ...oeeeiiieieieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeaeseaesssssssssssssssssssssssssssssssssssnsnsnnnnnnnes 471
HATOS ROXANA T, BORZA ADRIANAZ ...ttt 471
EUROPEAN ENERGY INTERCONNECTION EFFECTS ON THE ROMANIAN ECONOMY
............................................................................................................................................. 480
TONESCU MIHAELA ...ttt e e e ettt e e e e e ettt e e e e e 480
THE SHEEPSKIN EFFECT IN THE HUNGARIAN LABOUR MARKET 2010-2012: ANALYSIS
OF DATA FROM THE HUNGARIAN GRADUATE TRACKING SYSTEM .....ccoooeiiiicnne 490
IKUN ANDRAS ISTVAN ...ttt ettt e et e e e et ee e e e e e e etaeneaaeeaes 490
CREDIT AND ECONOMIC DEVELOPMENT: STRUCTURAL DIFFERENCES AMONG THE
ITALIAN REGIONS ... ..o 498
MATTOSCIO NICOLA, COLANTONIO EMILIANO, ODOARDI IACOPO, PERRUCCI ANTONELLA........... 498
COMPULSORY LEARNING ROMANIA IN EUROPEAN CONTEXT....ccooeiiieinnne 508
NISULESCU ILEANA, PANA ELENA CRISTINA c..ceeeeeeeeeeeee ettt aaeaaaaeeea 508
ASPECTS OF ECOFEMINISM IN ROMANIA . ....ooeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee e aaeeaaaanaes 514
PERTICAS DIANA CLAUDIA ..ottt e e e et e e e e e e aaeaeean 514

COMPETITIVE ADVANTAGE IN THE ENTERPRISE PERFORMANCE .........cccociiiiiiie 522



PRUNEA ANA DANIELA. ..ottt ettt e e e ettt e e e e et e e e e e e taiaeaeaaaes 522
THE EXCISE DUTY FRAUD IN THE CASE OF CROSSBORDER OPERATIONS WITH

PETROLEUM PRODUCGTS ....coeiiieieeeeeieeeeeeeeeeeeeeeeeeeeeeaeeeaaaeaaseaaasasassssssssssssssssnssssssssnnnnnnnnes 530
STANCIUDORICA ...t ettt e ettt e e e et etee e e e et 530
OPPORTUNITIES TO PROMOTE ROMANIAN AGRO-FOOD PRODUCTS TO NON-
EUROPEAN MARKETS ....ooieiiiiieieieeeeeieee ettt es e eeeeeeeeteesaeeesaeesesesssnennnenen 539
ZANVETOR RAFFAELLA ...ttt e ettt e e e e et e e e e et e e e e e e taiaeeaaaaes 539
SECTION: FINANCE, BANKING, ACCOUNTING AND AUDIT ......cccooiirmrmmmniirerreneees 551
SUB-SECTIONS: ACCOUNTING, AUDIT ......ceeeeeeecveiisesesesessisssssessssssssssssssssssssssssssens 551
ACCOUNTING MANIPULATION: AN EMPIRICAL STUDY REGARDING MANAGERS’
BEHAVIOUR.......cooeeieeeeeeeeeeeeeeeeeeeeeeeeeeee ettt ssasassssasesssssssssssssssasnsnsnsnnnsnsnsnnnnnnnnnns 552
BALACIU DIANA ELISABETA T, CERNUSCA LUCIAN 2, MESTER IOANA TEODORA 2, BOGDAN VICTORIA !
......................................................................................................................................... 552
FINANCIAL COMMUNICATION AND INTELLECTUAL CAPITAL REPORTING PRACTICES
............................................................................................................................................. 561
BELENES! (BUMBA) MARIOARA T, POPA DORINA 2, CHIRA (CHIS) ANCA OANA 2 AND AVRAM (BOITOS)
CAMELIA S <o ettt 561
TRADITIONAL BUDGETING VERSUS BEYOND BUDGETING: A LITERATURE REVIEW
............................................................................................................................................. 571
CARDOS ILDIKO REKA, PETE STEFAN, CARDOS VASILE DANIEL .......coeeeeeeeeeeeaeeeeea e 571
ASPECTS REGARDING QUALITY INTEGRATION INTO ACCOUNTING AND FINANCING
OF HIGHER EDUCATION INSTITUTIONS .....outtii s 580
CARAUS MARIAN ...ttt et ettt e e e e e ettt e e e aaeeeeaaan 580
SWOT ANALYSIS ON SAMPLING METHOD .....ouuiii s 585
CHIS (CHIRA) ANCA OANA, BELENESI MARIOARA ......cceieiieeeee e 585
THE IMPORTANCE OF THE ACCOUNTING INFORMATION FOR THE DECISIONAL
PROGCESS ...ttt ettt ettt ettt ettt e e et ettt e renrnennnnnen 591
CHIRIAC SILVIU=VIRGIL «.vvesssssssssssssssssssssssssssssnsssssnsnsnsnsnsnnnnnnnnnes 591
ACCOUNTING SYSTEMS AND THEIR CONVERGENCES NOWADAYS ......ccccooevieeeeenn. 602
DARABOS EVA .ottt e et e et e ettt ettt ettt e et 602
CASE STUDY: THE IMPACT OF INNOVATION PROCESS ON TURNOVER OF GEO - TOPO
COMPANY .. en s nnnen 609
DRIENOVSKI KRISTINA — JANA ...ttt e e e e ettt e e e e e e et aeaeees 609
GREEN BANKING IN ROMANIA . ... ennnnnen 615
DUMITRASCU MIHAELA, FELEAGA LILIANA, FELEAGA NICULAE ..........vvueeeeeeeeeeeeeeeeeeeeeeeaaa, 615
EUROPEAN ACCOUNTING REGULATION — HISTORY AND PERSPECTIVES............... 623
FARCAS MARIANA, RUS LUMINITA . ...ccoeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee e eaeeeeeaeaaaeaans 623

ASPECTS CONCERNING THE DETERMINATION OF BANKRUPTCY RISK BY SOLVENCY
AND LIQUIDITY RATIOS IN THE COMPANIES LISTED ON THE BUCHAREST STOCK

EXCHANGE ...ttt ettt e e e e e eeseessseennnnnen 630
HADA TEODOR, AVRAM TEODORA MARIA ..ottt eeaas 630
EVALUATION OF THE CHARACTERISTICS OF GOODWILL INIFRS ......ovvveeveeeeeeieieiennns 639
KISS AGOTA .ottt ettt ettt ettt ettt 639
ROLE AND SIGNIFICANCE OF STATEMENT OF OTHER COMPREHENSIVE INCOME- IN
RESPECT OF REPORTING COMPANIES’ PERFORMANCE..........coouviiieeeeeeeeeeeeeeeeeeeveannnns 647
ILDIKO ORBAN MS. TAMAS DEKAN .......ccoeeeeeeeeeeeeeeeee et 647
THE SAMPLING PROCESS IN THE FINANCIAL AUDIT .TECHNICAL PRACTICE
APPROACH. ...ttt nanana 657
LY N € [cTo ) = 657

OPPORTUNITIES FOR DECREASING EXCHANGE RISKS OF FOREIGN CURRENCY
TRANSACTIONS IN ENTERPRISES WITH A SPECIAL REGARD ON CHANGING-OVER
FOREIGN CURRENCY BOOKING.......cooieieeeieieieieeeeeeeeeeeeeeeeeee e aaeaeeaeeeeeesasnnnnes 662

ROZSA ATTILA ..ottt et ettt e ettt e e e e ettt e e e e e e et aee e e e e e e e esanaaanees 662



IS IT IMPORTANT THE ACCOUNTING MODEL USED BY THE ECONOMIC ENTITY IN

MAKING DECISIONS BY THE USERS OF THE INFORMATION? POINTS OF VIEW. ..... 667
LRUS LUMINITA ..ottt ettt e e e et e e e e et e e e e e e 667
SCORING ASSESSMENT AND FORECASTING MODELS BANKRUPTCY RISK OF
COMPANIES ...ttt snnnssnnnnnnnnnnnnnnnnnnnn 676
SUSU STEFANITA .ottt ettt 676
EXAMINATION OF IMPACT OF PHARMA R&D ON PROFITABILITY ..ooeeeeeiiiieeeeeeeeeee 687
TOMORI GERGO......ceeeeeeeeeeeeeeee ettt e e ettt e e e e ettt e e e e e e teaea e e e e e e esatineaaeaes 687
THE EFFECT OF DERIVATIVE FINANCIAL INSTRUMENTS ON BANK RISKS, RELEVANCE
AND FAITHFUL REPRESENTATION: EVIDENCE FROM BANKS IN HUNGARY ............. 696
TOTH IKORNEL ...ttt e ettt e e e e e ettt e e e e e e et e e e e e e e eeesseneaaaaes 696
HISTORICAL ANALYSIS ON THE APPEARANCE OF THE SUPREME AUDIT INSTITUTIONS
IN THE EUROPEAN UNION ... 705
TARA IOAN GHEORGHE, GHERAI DANA SIMONA ......ccooiiiiiiiiiii e 705
SUB-SECTIONS: BANKING, PUBLIC FINANCES ........oeeeeeeeeeeeeeeesssssseesnnsnnssssssees 715
IMPACT OF THE GLOBAL FINANCIAL CRISIS ON SOVEREIGN DEBT IN THE EUROPEAN
L1 1 R 717
CONDEA BOGDAN, HARANGUS DANIELA..........uveeeitteeestesseesasassssssssanaans 717
BANK MERGERS AND ACQUISITIONS IN ROMANIA AFTER 1989.......cocvvvviviveeieieieinnes 726
COPIL CRINAANGELA .vvsssssssssssssssssssssssssnsssnssssnnsnsnnnsnnnsnnnnnnnns 726
THE FINANCIAL SUPPORT AND SOCIAL MISSION OF THE CLERGY IN ROMANIA...... 735
CRICOVEAN MIRCEA. ... eeeeeeessssssssssssssssssssssssssssssnsssnsnsssnsnnnnnsnsnsnnnns 735
ROMANIAN ACADEMIC EDUCATION FUNDING TRENDS - CASE OF THE UNIVERSITY OF
(0127 1@ N 748
DRAGUSIN CRISTINA=PETRINA.....ccoeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee ettt eaeteaeeeaeaeaeseaaaeannnns 748
ANALYSIS OF THE FINANCIAL MANAGEMENT OF THE UNIVERSITY OF DEBRECEN 761
LABAS ISTVAN ..ot ettt e e et e e e ettt e e e e e et ee e e e e e e eesieaaanaes 761

MODERN RISK MEASURES FOR INDIVIDUAL HIGHER EDUCATION INVESTMENT RISK
EVALUATION
MATE VONA

THE IMPACT OF THE FINANCIAL CRISIS ON LONG MEMORY: EVIDENCE FROM

EUROPEAN BANKING INDICES .......cooeiieieieieieieieieeeeeeeeeeeeeeeeeeeaeeseeaeeeessssasssssssssssssssssssnnnnnes 779
PECE ANDREEA MARIA ...ttt e e et e e e e e e taeaaaaees 779
MIHUT TOANA SORINA ...t ettt et e e e ettt e e e e e tiaeaeaaees 779
OROS OLIVERA ECATERINA ...ttt ettt e e e e e e e e eeaaan 779

APPLICATION OF LOANS AND THEIR IMPACT ON ECONOMIC DEVELOPMENT ASPECTS

INKOSOVO.. . 787
REXHEPI SHAQUR ...ttt ettt e e e ettt e e e e e et e e e e e e etanaaeaaes 787

THE HERDING BEHAVIOR ON SMALL CAPITAL MARKETS: EVIDENCE FROM ROMANIA

............................................................................................................................................. 793
TRENCA I0AN, PETRIA NICOLAE, PECE ANDREEA MARIA .......eeeeeeeeeeeeeeeeeeeeeeeeeeeieaaaaen 793

BACKTESTING VALUE AT RISK MODELS IN THE PRESENCE OF STRUCTURAL BREAK

ON THE ROMANIAN AND HUNGARIAN STOCK MARKETS ... 800
ZAPODEANU DANIELA, KULCSAR EDINA, COCIUBA MIHAIL [OAN .........veeeeeeeeeeeeeeeeeeeeeeaa 800

SUB-SECTION: CORPORATE FINANCGES........ o ooeeeeeeeeeiieeeviieeesivsnesssansassssnnnsssnnes 809

MODALITIES OF FINANCIAL STRUCTURE ANALYSIS IN ROMANIAN ENTITIES IN THE

POST CRISIS ERA ...ttt aaseteessesasssasssssssnsssssssnsnnnnnnnes 811
BATRANCEA I0AN ', ANDONE DIANA 2, CSEGEDI SANDOR 3, GABAN LUCIAN? ......oocvveeeeceenn. 811

RETURNS OF PRIVATE EQUITY — COMPARATIVE ANALYSES OF THE RETURNS OF

VENTURE CAPITAL AND BUYOUT FUNDS IN EUROPE AND IN THE US .......cccvvvvveeee 818
BECSKY-NAGY PATRICIA, FAZEKAS BALAZS ...t 818

GROWTH AND VENTURE CAPITAL INVESTMENT IN TECHNOLOGY-BASED SMALL

FIRMS — THE CASE OF HUNGARY ... aaeaaaaaaeeaaeaannnnes 826

BECSKY-INAGY PATRICIA ...ttt ettt e et e e et e e e e e e etaanaaaaaes 826



DEVELOPMENT OF DECISION MAKING BY MANAGERS WITH FINANCIAL AND

ACCOUNTING INFORMATION . ..ottt aaeeeeeananes 835
BOGHEAN FLORIN ...ttt et e e et e e e e et e e e e e e etaeaaaaaes 835
HOW RISKY ARE SIF’'S SECURITIES? ..ottt eeeeeaeeeaeaeannenees 843
BOTOC CLAUDIU ...ttt eaeaennanes 843
USING DASHBOARDS IN BUSINESS ANALYSIS ....ooooeieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeveanannnes 849
BRADEA IOANA, SABAU-POPA DIANA CLAUDIA, BOLOS MARCEL IOAN ......ccoeveeeeeeeeeeeeeeeeeeaaannn, 849
FINANCIAL MODELS ..ottt ssseasssssssssssssssnsnsnsnsnsnnnnnnnns 855
CRISTEA HORIA, NACHESCU MIRUNA=LUCIA ..ot 855
PRICING AND ASSESSING UNIT-LINKED INSURANCE CONTRACTS WITH INVESTMENT
GUARANTEES ..ottt nnnan 862
CIUMAS CRISTINA, CHIS DIANA-MARIA ....oooe e 862
THE SOLVENCY Il APPROACH ON THE CAPITAL CHARGE FOR THE NON-LIFE
CATASTROPHIC RISK ..ottt nan 872
CIUMAS CRISTINA, COCA RAMONA ALEXANDRINA, ONIGA ALEXANDRA .......uveeeeeeeeeeeceeeeaeeaeen 872
GOVERNMENT INTERVENTIONS IN THE VENTURE CAPITAL MARKET — HOW JEREMIE
AFFECTS THE HUNGARIAN VENTURE CAPITAL MARKET? ..cooveeieeeeeeeeeeeeeeeeeeeeeeveeaanns 881
FAZEKAS BALAZS ...ttt ettt e ettt e et e et a e 881
FINANCIAL INDICATORS IN MANAGERIAL DECISION-MAKING ........ccvvvveieieeiiieiiieiiennns 891
FENYVES VERONIKA T, TARNOCZI TIBOR 2, VOROS PETER ... 891
FINANCING ASPECTS OF THE HUNGARIAN GENERAL MANUFACTURERS IN 2010-2012
............................................................................................................................................. 903
HERCZEG ADRIENN .......cceeeeeeeeeee et e et e e et e e e e e tee e e e e e e eee e e e e e e esaianaaenaes 903
SUMMARY OF THEORIES IN CAPITAL STRUCTURE DECISIONS ........cccooiiiiiee. 910
HERCZEG ADRIENN ...ttt e ettt e e e e ettt e e e e e et e e e e e e et aanaaeeaes 910
CHALLENGES IN PERFORMANCE METRICS |IN SOCIALLY RESPONSIBLE
INVESTMENTS L. 917
KUTIMONIKA 1, SZASZ ERZSEBET 2 ...t 917
ANALYSIS OF ROMANIAN SMALL AND MEDIUM ENTERPRISES’ BANKRUPTCY RISK926
IKULCSAR EDINA. ...ttt e et e e e et e e e e e ee e e e e e e etaanaaaaaes 926
FINANCIAL PERFORMANCE ANALYSIS AND BANKRUPTCY PREDICTION IN HUNGARIAN
[N | ] =L O3 1O R 936
ROZSA ANDREA ...ttt ettt e ettt e e e e ettt e e e e e et e e e e e et teaiaaaaeees 936
ANALYSIS OF WORKING CAPITAL MANAGEMENT OF LEADING COMPANIES IN THE
HUNGARIAN DAIRY SECTOR BETWEEN 2008 AND 2012 .....coevveeeeeeeeeeeeeeeeeeeeeeveveveveennnns 946
TALAS DORISZ ...ttt ettt e e e ettt e e e e e e et e aeeaes 946
AGGREGATE RATING MODEL IN THE TOURISM INDUSTRY ...oovveeeeeeeeeeeeeeeeeeeeeeeeevevennns 957
ToDEA (MARIS) ANGELA ', ANDONE DIANA 2, CSEGEDI SANDOR 3, GABAN LUCIAN .................. 957
HUNGARIAN AND ROMANIAN COMPANIES FINANCIAL AND LIQUIDITY SITUATION IN
THE LIGHT OF ECONOMIC CRISIS.....coooooeeeeee 964
ZSIDO KINGA EMESE ...ttt e e ettt e e e e e taiaeaaeeees 964
SECTION: MANAGEMENT, MARKETING, ECONOMIC INFORMATICS AND
CYBERNETICS ...t iies i irsss e srsss s s s ress s s resas s e sa s s s esnssssesnsssssensssssrannssrmensssnrenn 975
SUB-SECTIONS: MARKETING I, I, ECONOMIC INFORMATICS AND CYBERNETICS
....................................................................................................................................... 975
POSITIONING STRATEGIES DEVELOPMENT .....oovtteiieieeeieeeeeeeeeeeeeeeeeeeseeesessssssssssssssssnnnees 977
GHASSAN SHAKHSHIR ...ttt e ettt e ettt e e e e e e e e taeeaeaeeenaans 977
IDENTIFYING PRODUCT AND PRICE STRATEGIES FOR DESIGNING TRANSACTIONAL
BANKING PACKAGES ADDRESSED TO SMES (CONSIDERATIONS) ......cccocveeeevieeeeee. 987
GIUCA SIMONAMIHAELA ...ttt e et e e e e eetttee e e e e e e eaaeeaaaeeeesaan 987
POST-LAUNCHING MONITORING ACTIVITIES FOR NEW TRANSACTIONAL BANKING
PRODUCTS ADDRESSED TO SMES (CONSIDERATIONS)......cccoiiiiiiiiiiee e 996

GIUCA SIMONAMIHAELA ...ttt e e et e e e e eetee e e e e e e etaeaeeaaeeeeaann 996



ANALYSIS OF THE SIGNALING HYPOTHESIS IN HIGHER EDUCATION MARKETING VIA

CLASSROOM EXPERIMENT ....eutitiii e 1003
KISS MARIETTA, KUN ANDRAS ISTVAN ...t a e 1003
AN EMPIRICAL RESEARCH ON THE EVOLUTION OF BUSINESSES OF THE MAIN RETAIL
COMPANIES IN ROMANIA ..o e ssnnnnnnen 1011
KOVACS (KISS) MARTA. ...ttt 1011
THE EFFECT OF ORGANIZATIONAL CULTURE ON IT EMPLOYEES TURNOVER
INTENTION IN ISRAEL ... .o 1017
LADELSKY LIMOR KESSLER ...ttt e e eetee e e 1017
THE EFFECT OF JOB SATISFACTION ON IT EMPLOYEES TURNOVER INTENTION IN
ISRAEL ... oo 1026
LADELSKY LIMOR KESSLER ...ttt e et e e 1026
DECISION IN ACCOUNTING USING TOOLS IT&C ...unieeeeeeieeeee e 1037
MARES DANIEL T, MARES VALERICAZ. ...t 1037
BENCHMARKING FOR THE ROMANIAN HEAVY COMMERCIAL VEHICLES MARKET 1044
e VI A [ole Y = 1044
DRAGHESCU FLORIN ..ottt e e et e e e e e 1044
PALADE ALEXANDRU ...ttt e ettt e e e ettt e e e e e et e e e e e e e eaaas 1044
THE ECONOMICS STUDENT - THE FUTURE BUSINESSMAN. FROM THE AWARENESS
OF CONSUMERS' RIGHTS TO THEIR ENFORCEMENT ......uoeiiiiiiiieeeeeeeeeeeee e 1055
ROMAN TEODORA, MANOLICA ADRIANA ...ttt e e e e e 1055
TESTING BRAND VALUE MEASUREMENT METHODS IN A RANDOM COEFFICIENT
MODELING FRAMEWORK ......ooeieieeiiieiieeeeeee et seeaaeeeeaesanensnnnnnes 1067
SZOCS ATTILA et 1067
STUDY REGARDING THE USE OF THE TOOLS OFFERED BY MICROSOFT EXCEL
SOFTWARE IN THE ACTIVITY OF THE BIHOR COUNTY COMPANIES.......ccccoeeevennnn. 1073
TARCA NAIANA T, POPA ADELA? ...ttt 1073
SUB-SECTIONS: MANAGEMENT I, Il........eoeeeeeeeeeiecceeieeeseevivssessssssssssssssssssssssssssnens 1081
MODERN METHODOLOGIES TOWARDS A SUSTAINABLE FLEXIBLE PRODUCTION 1083
BABALAC CATALIN CRISTIAN, DOBRIN COSMIN OCTAVIAN ......eeeeeeeeeeeeeeeeeeeeeeeeeeeeeenns 1083

A QUALITY SPIRAL FOR KNOWLEDGE MANAGEMENT ......oovviiiieieeeeeeeeeeeeeeeeeveveananns 1090
BOCA GRATIELA DANA ...t eeeeeteeeeeteteteaeteteteteteteaesasannns 1090
AN EXPLORATORY APPROACH TO INTEGRATION OF BUSINESS PRACTICES IN
SUPPLY CHAIN MANAGEMENT ....outui e nnnan 1099
CONSTANGIOARA ALEXANDRU . ......ceteeeeeeeeee e ettt e e ettt e e e et eee e e e e e e e eaaeeaaeeaaeannn 1099

A CONFIRMATORY APPROACH TO MEASURING RISKS IN SUPPLY CHAINS........... 1109
CONSTANGIOARA ALEXANDRU . ......ceeeeeeeeeeeeeee ettt e e et e e e ettt e e e e e e e eaaeeeaaeaaeaaas 1109
THE ROLE OF EXTRACURRICULAR ACTIVITIES AND THEIR IMPACT ON LEARNING
PROGCESS ...ttt ettt ettt ettt ettt ettt e e e et neeenernnnnnnes 1117
CORDEA CLAUDIA . ssssssssssssssssssssssssssssssnsnsnsssnsnsnsnsnnnnnsssnnnns 1117

DYSFUNCTIONS IN THE APPLICATION OF THE MANAGERIAL CONTROL SYSTEMS IN
ROMANIAN PUBLIC INSTITUTIONS: THE REPORTING IMPROPRIETIES, THE

INFORMATION AND THE COMMUNICATION STANDARDS ... 1123
CRACIUN LIVIU, BALOI IONUT=COSMIN ....cceeiueeiesseeeasieeeee e eeae e eeeae e e e annne e e 1123
THE LINK BETWEEN ORGANIZATIONAL CULTURE AND PERFORMANCE MANAGEMENT
PRACTICES: A CASE OF IT COMPANIES FROM ROMANIA .....oovteeieeeeeeeeeeeeeeeeeeeevviaeanns 1130
DOBRE QVIDIULIUTA ..ottt et e e e 1130
THE ROLE OF EMPLOYEES AND MANAGERS IN HOTEL INNOVATION - EVIDENCE FROM
BRASOV COUNTY Lottt ettt et e ettt e e et e e e et e e e e enne e e e sbaeeeeenbeeeanns 1138
NISTOR RAZVAN, STEGEREAN ROXANA, PETRE ANAMARIA ... 1138
INNOVATION: A STRATEGIC OPTION FOR FUTURE ECONOMIC GROWTH.............. 1145

POPA ION, VLASCEANU CRISTINA ...ttt e et e e et eaeaeeeaeaaeeenn 1145



MEDIA INDUSTRY IN THE DIGITAL WORLD

Burtic Daniel

University of Oradea, Romania
Faculty of Economic Sciences
rve.daniel@gmail.com

Abstract:

The development of the internet and the expansion of digitalization changed the way
society works, especially mass-media. The question is if the internet was an advantage
or a disadvantage for mass-media? Apparently, on one hand digitalization determined the
reduction of production and distribution costs but also content diversification. At the same
time, social media and rapid documentation brought an accession in the quality of
journalistic product as well as the entering on the market of multiple actors, in
consequence, more ideas more carefully selected. On the other hand, it is possible that
the internet may have increased the volume of information, detrimental to its credibility. In
other words, the quality of the journalistic act and its results have been altered or at least
crippled. Methodologically, starting from the observation of the actual situation in mass-
media industry and economy, we propose to make a content analysis. We will talk about
aspects concerning the challenges and the opportunities from media industry in the digital
context, analyzing the opinions of other researchers about the topic. We are trying to
present the concepts that we sustain in the light of some reference works and to give
examples from the reality of Romanian and international mass-media economy. The
mass-media sector in the digital world is confronting with opportunities and challenges.
The change isn’t simple and without risks but is expensive and may be the only way of
survival for each of the societies in this sector. In order to build successful businesses in
media industry just like in any other sectors, sustainable growth has to be the main
characteristic. Sustainable development, predictability and upward economic growth are
possible only taking into account the context in which the organization operates. Adapting
press organization to the external environment, a creative response to market challenges
and optimal management of the financial capital but mostly of the immaterial one are some
of the challenges for the involved societies in the mass-media digital era.

Keywords: communication; mass communication; mass media.

JEL classification: L82; D83.

1. Introduction
The mass-media sector in the digital world is confronting with opportunities and
challenges. The change isn’t simple and without risks but is expensive and may be the
only way of survival for each of the societies in this sector. In order to build successful
businesses in media industry just like in any other sectors, sustainable growth has to be
the main characteristic. Sustainable development, predictability and upward economic
growth are possible only taking into account the context in which the organization
operates. Media industry, at the beginning of the XXI century is in a context marked by
digitalization. Convergence, divergence, market or digital economies are words that
characterize our world. The European Commission in the 18 December 2012
communication regarding the content of the single market digital frame, shows that ,, digital
economy was an important engine of the economic growth in the past decades, and in
the coming years it is expected to grow seven times faster than the global GDP of EU.”
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(COM (2012) 789 FINAL) This forecast provided by the European Commission must be
taken into account by the active economic agents in mass-media. Such an important
growth in the economic situation marked by the crisis brings new perspectives for the
mass-media sector operators.

The same document of the European Commission supports that the online environment
it is expected in the future to offer new ways of creating and distributing valuable content.
»1he emergences of new affairs models that are able to take advantage of the internet
potential of offering content represent at the same time a challenge and an opportunity
for creative industries as well as for authors, artists and other actors of the digital
economy. In this context, one of Commission’s objectives is to guarantee that copyright
and related practices such as licensing, continues to meet the requirements of this new
digital context.” (COM (2012) 789 final) Challenge and opportunity are key words for the
creative frame of media industry development in the digital world.

Methodologically, starting from the observation of the actual situation in mass-media
industry and economy, we propose to make a content analysis. We will talk about aspects
concerning the challenges and the opportunities from media industry in the digital context,
analyzing the opinions of other researchers about the topic. We are trying to present the
concepts that we sustain in the light of some reference works and to give examples from
the reality of Romanian and international mass-media economy.

In the first part we will try to analyze the main characteristics and trends of mass-media
production in the digital context. We will make reference to aspects regarding speed,
quality, and costs in media production in the digital world. In the second part, starting from
the new economic realities we will make a short analysis of mass-media market insisting
on the aspects regarding the competition, the diversification of offers, and market division
in digital economy.

The development of the internet and the expansion of digitization changed the way society
works, especially mass-media. The question is if the internet was an advantage or a
disadvantage for mass-media? Apparently, on one hand digitalization determined the
reduction of production and distribution costs but also content diversification. At the same
time, social media and rapid documentation brought an accession in the quality of
journalistic product as well as the entering on the market of multiple actors, in
consequence, more ideas more carefully selected. On the other hand, it is possible that
the internet may have increased the volume of information, detrimental to its credibility. In
other words, the quality of the journalistic act and its results have been altered or at least
crippled.

2. Mass-media production in digital context

Last century was called the century of speed. In the attempt of conquering space and
time, man accelerated as fast as possible in all areas to gain the biggest speed. The
records have always been broken: from the jet engine discovered in 1910 by Henri
Coanda to nowadays supersonic airplanes, from the animal-drawn carts to cars that reach
over 100km / h in less than five seconds, from the newspaper that could only be read after
a few days or even weeks after they appeared to information transmitted instantly using
digital technologies. A famous journalist pleased by the speed of communication said:
»~Among the remarkable achievements of human genius nothing can exceed in importance
the triumph over space and time, materialized in the human’s ability to communicate even
if they are far away from each other.” (Bryant, J., Thompson. S. 2002:68) Reading this
affirmation we may believe he is talking about the internet, but the words have been
written in 1872 by the journalist Horace Greely who was excited by the possibilities and
the transformation brought by the telegraph in those days mass-media.
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Speed and precision are mass-media characteristics in the digital context. Even though
the first step in the speed of collecting and communicating information was made through
the apparition of telegraph, the internet and the digital world accelerated this way of
communication. The possibility of redactions to collect fast and precise information brings
freshness, clarity and attractiveness for the program content in audiovisual or the articles
in newspaper. Often, before having these modern ways of communication, uncertainty
flew over some information gathered and transmitted through media means either we are
talking about the written press or audiovisual. The world of internet developed even more
the possibility of checking the information.

The speed that helps today to obtain and to transfer the information generated important
changes in the growth of journalistic product quality.

The quality is another consequence of digitalization. A quality business in mass-media
implies that the operator move fast an all fronts. To be the first that has the last hour
technology in order to accomplish the most professional audiovisual program or the best
publication. Quality and trust are the two hands that build together the relationship
between the transmitter and the receiver, more precisely, the press institution and the
beneficiary client. The media product or service that helps the consumer live the
experience he desires and that brings him into a new reality is the product or the service
that has quality. We all desire quality in mass-media and digitalization is a way of
achieving this objective.

Digitalization brought the reduction of production costs. Modern technologies have taken
an important part of the work undertaken by people before. Let's remember the classic
photographs that needed a complicated process: developing, processing and printing the
image on the “revealing” paper. The newspaper’s text had to be written by hand, that it
had to be typed on the printing machine, corrected, typographic take over, formatting the
molds and the hole typing industry, than the transportation of newspapers to distribution
points, kiosks sellers, ambulatory sellers or the postman that completed the chain until
the product arrived to the final consumer.

Digitalization changed everything. It is no more needed the movement of all
correspondents because a part of the documentation and verification is made through the
internet. The work of an entire “army” has been taken by just a few. Analyzing this
phenomenon, Robert Picard says that “production and distribution economy after
digitalization are huge and bring a cost reduction of 80-90%.” (Picard R. 2011:12) The
rationality of passing to digital technologies is obviously an economical one. Fewer
employees, less expenditures, but higher quality seem to be the ingredients for the best
businesses. In terms of production, digitalization definitely brought major benefits for
media industry. There are some justified criticisms regarding the risks brought by internet
documentation or regarding the subjectivity of the journalist that writes about an event
without actually be on the sight. There are vulnerabilities also regarding the imaged that
can easily be edited. Even having these disadvantages, digitalization changed forever the
product and the way of production in media industry.

3. Media products and services distribution in the digital world

The way media products and services are produced, distributed, commercialized and
conserved changed a lot in the past years. Active societies in media market have the
natural tendency to practice the same commercial behavior as in the XIX-th century or the
XX-th. The market reality is different today, fact that requires a different behavior on a
marked transformed by the new communication technologies. In the new frame there is a
bigger competition, diversified offers and a divided market.

Digitalization raised competition. By reducing the production costs as a result of
digitalization, more societies considered opportune to enter the mass-media market.
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Alongside the cost reduction another factor that determined competition to grow where
the political changes in the East European countries. After these changes was created a
favorable legislative frame for new actors to enter the media market. After 1990 in
Romania and in all the other communist countries, media industry had known a strong
development motivated by the lack of diverse offers in the communist period. If the first
independent newspapers in Romania appeared in the revolution days, audiovisual sector
was regulated by the Audiovisual Law no, 48/1992 which entered into force on 25 May
1992.

The first Audiovisual Board was constituted on 15 July 1992 when took place the first
meeting of the 11 members. In the 30 July 1992 meeting, C.N.A adopted the decision
no.2/04.08.1992 regarding the available frequencies for radio and TV transmissions that
were to be given for the competition of obtaining a license in the 1992 session. Until the
year 1992 ended, CNA accorded 31 radio licenses in 9 localities, 20 licenses for television
in 10 localities and 51 licenses for television through cable in 35 localities; In the next 22
years that passed audiovisual sector in Romania had known an important quantity raise.
In 2014 we have 750 societies that have audiovisual licenses having a total of 2569
audiovisual licenses in 8114 localities. (CNA http://www.cna.ro/IMG/pdf/Statistica_SITE-
3.pdf)

This big number of 750 societies present on the audiovisual market in Romania is due to
the possibilities offered by the digital technology. Performance equipment, the possibility
of collecting, processing and transferring fast information, as well as the favorable
legislation made competition to grow on Romanian mass-media market. The situation is
similar to other countries where legislation allows the operators to participate actively on
mass-media market.

Offer diversification is the creative response of the media sector due to digitalization. Once
the number of active societies in media industry grew, these created a diverse offer of
media products and services. Creativity is a main characteristic of mass-media workers.
Actually, at the European level as well as in United Nation perspective, mass-media is
part of the creative industries sector. The passion, the talent and the creativity of mass-
media workers have been capitalized through the usage of digital technologies. The text
and the images in digital format are transferred on the fiber with the speed of light to the
consumer that opens the newspaper on the cellphone, on the tablet, on the smart TV or
on the computer. Just as Ahlers says: “in the news press, a lot of newspapers and
televisions have extremely cheap online versions. These appear as substitutes of
traditional press and similar to the baking phenomena of ATM (bank machines).” (Ahlers,
D. 2006:32) Ahlers’s message is true. Not just the written press passed to digital format
but also the audiovisual. “Television is not just a simple images receiver, but a
multifunctional machine that through the videotext connected to data banks and services,
it becomes a receiver of programs transmitted through satellites.” (Dragan 1.1996:74).
Probably the biggest discovery and transformation of the communication ways through
the internet was determined by the apparition of chat. This changed the world, the way of
communication, mass-media and determined the apparition of social media system or the
new media. At the end of year 1996, Aril Vardi, having the support of his father Yossi that
gave him 10.000 USD opened the firm Mirabilis. Erik and his three friends from high
school created a system that helped them to talk on the internet. More precisely, they
were able to transmit data and messages. They named it ICQ which is in fact an
abbreviation for the game of words “I Seek You”. “For the beginning only the four were
communicating this way, but only after two months 65.000 persons had downloaded the
program. Two years later Mirabilis was bought by the AOL for 287 million dollars. At the
end of 1998, the service was called AOL Instant Messenger and had twenty five million
downloads, after less than twenty six months from the program debut.” (Scolbe R., Israel
S. 2008:47) What came after is history. The message communication systems developed
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more and more. From SMS to Facebook, all communication offers worked on this principle
of instant and free message transfer for a modest price. Communication broadening
between people and institutions brought uncounted financial benefits because the trust
was bigger and the communication-socialization nets grew exponential. As an example
we present the evolution of Facebook users in Romania.
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Figure no.1 Evolution of Facebook users in Romania
Source: Facebrands.ro

The possibility of keeping in touch with the whole world arouses passion, opening and
development. This raise caused the insertion of cheap or free publicity and an important
competition in contradiction to the traditional mass-media system. Thereby, at the
beginning of April 2014 in Romania, according to the data offered by Facebook, there
were 7.200.000 users of this socialization network. We have a spectacular growth in the
number of those who use the Facebook services but at the same time we find that we are
almost on the point of saturation whereas in Romania, according to the data offered by
The National Authority for Communication Administration and Regulation we have 12
million internet connections. Among these, 3,8 million are fixed connections and 8,1 are
mobile connections. (ANCOM 2014) This growth of the users of socialization networks
and the participation of each one of them in the quality of producer and consumer of virtual
information challenged the societies that traditionally produced media content for the
written press and for the audiovisual.

Digitalization determined the extension and the division of mass-media market.
Traditionally, the global economic system was organized around material, energy and
work. The new digital technologies extended a lot the variety of applications and brought
significant changes in the approach of economic chain. More and more we have today a
system focused on information, communication, machines work and the participation of
the robots. Mass-media makes no exception for this transformation. Moreover, the main
raw material in media is information. Thereby, digitalization and internet caused the
markets extension for this industry. The diversification of transmission and package of the
information were a part of the strategic response of the media companies for the market
demand. Communicational variance and offers of written press and audiovisual in the
digital world brought the market fragmentation. “Audience was fragmented and
differentiated as the number of available media was proliferated. Starting from an era with
a limited number of TV networks, video machines or DVD’s, a limited consumption of
computer and other communication systems, the lack of mobile media, we find now a
penetration like never before of all types of media in our daily lives”. (Rotaru lleana
2010:128) One hundred years ago, the newspaper was the most important channel for
mass-media information to be transmitted. The market was afterward divided with the
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radio than in three (print, radio and television) and in the last ten years, the last player on
the market, the internet, conquered more and more of it. In the next figure we observe the
evolution and the reposition in the market of the main actors of media industry in the last
ten years.

Overall media
3z.7 3a.2 SRR
Internet BN internet
" B television
Radio
I Frint
Others
2004 2007 2010 2013F

Figure no.2 The channels for mass-media access in the Vest of Europe
Source: PWC, Atkeamey

In 2004, the segment in mass-media market occupied by the internet represented 11%.
In 2013, we had a share of 50%. We have a compound annual growth rate of 22%. We
also remark a decrease of other mass-media segments: television drops from 35% in
2004 to 23% in 2013, radio drops from 24% in 2004 to 15% in 2013 and the written press
drops from 14% in 2004 to 8% in 2013. If we analyze more carefully the trends in mass-
media market we notice that the trend of relocation of the actors in this market will continue
the same way. Young consumers use very little of the old communication means
preferring the information in the digital format offered by the new on line channels. In the
next figure we present a comparison on age groups of the consumer preferences for
mass-media on line or TV.

m18.24 W35.34 WM3544 WA5.54 W55
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Figure no.3 Consumer preferences on age groups for on line or TV mass-media systems
Source: Reuters Institute, Digital News Report 2013

According to the report presented by the Reuters Institute, only 21% of the persons over
55 years old are consumers on the on line market while 55% prefer TV. On the other side
we find the young people with ages between 18-24 years old that prefer in proportion of
56% on line mass-media services compared to 28% that use services offered by the
television.

Mass-media market in the digital world in transforming. The tendency of passing by the
printing forms, radio, and television to the digital forms is obvious and in seems the trend
will continue in the future. Regarding the print, it seems that some publications will pass
from the printed product to digital service offered on the internet. It is possible to have a
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period in which the newspapers appear both on printing and on line form but is just a
matter of time (not too long) until the newspapers will pass almost entirely on the digital
form. We can draw the conclusion that digitalization brought a modification of the market,
from a market of mass-media products to a market of preponderant mass-media services.
On the other hand, the market is more and more divided and the number of those who
create content on line is rising. Just as we have shown, only in Romania we have more
than 7 million accounts that product daily digital audiovisual content through Facebook
network.

4. The trading company having as activity object the mass-media in the digital
era

The big changes that took place in the mass-media production which came along with the
digital revolution determined inevitably the remodeling of the society that works in this
sector. The internet and the digitalization determined a revolutionary raise of the
communication systems and of the societies that operate in this sector. Revolution is a
change that happens very fast and most of the times it produces turnarounds, imbalance,
risks and many times mistakes. “The internet itself represents this kind of fundamental
change, visible among other in the way we communicate to one another, in the affairs
functioning, in the collapse of business model of mass-media.” (Ulmanu A-B 2011:69)
Just as Alexandru-Bradut Uimanu shows, the traditional business model of media industry
has been highly affected by the internet and digitalization.

Reorganization of operating societies in mass-media of the digital era is a necessary and
a mandatory condition to continue to activity. The vision, the strategy, the objectives, the
personal, the investments and the capital are areas that will not remain unchanged. The
vision of the active societies in this sector must orientate according to the behavior of the
consumer that choses daily between the versions and the variable offered by the mass-
media market. Gary Vaynerchuk entrepreneur shows that the organizations must be
aware of the habit and the expectations of the consumers. These habits don’t last forever.
“Go to a mall, a cinema, a stadium and look at what the masses do. Good, or wrong, half
of the people, if not more, walk with their head down tasting the gadgets in their hands.”
(Vaynerchuk G.2011:37) Going deeper into this analysis, in the report presented in 2013
by the Reuter Institute from Oxford University we notice the time allocated daily by
consumers on age groups in order to access different mass-media forms, analysis that is
presented in the next figure.
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Figure no.4 The daily time allocated by consumers on age groups in order to access
different mass-media forms

Source: Reuters Institute, Digital News Report 2013
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We have different preference regarding the access of mass-media services and one of
the consequences is the fact that today each one of us keep in our pockets much more
performed gadgets that the computers we used to have on our desks ten years ago.
According to Reuter Report, most consumers between 18-54 years old use digital
instruments in order to access mass-media services. We don’t have to neglect the fact
that traditional mass-media forms are needed today. Even young people between 18-24
years old allocate more than one hour per day four these information means.

For affairs in media industries “the computer, a connection to the internet and a glimpse
of initiative and creativity represent all that someone may need to enter in the economy
game.” (Tapscott D., Williams A. 2010:33)

Regardless that information is transmitted through old or new systems, the digital element
becomes central. In Romania, the process of TV digitalization is ongoing and it's
preconized to be over in the middle of year 2015. For radio there still isn’t a work plan at
the national level but each active society in the market must reorganize in this direction
having in mind the consumer tendency on the digital market. Printing had an accelerated
crossing in the last years to digital format mainly from economic reasons.

The capital of mass-media industry operates today in a world focused on globalization,
technological development, internet, innovation, creativity, dynamism and uncertainty. In
this context, “the complexity and the changes in the competitive environment impose the
crossing from the principle seeing and doing, that works in a secure and predictable
market, to a strategy based on the principle anticipating and preventing, manifested on a
market where change an uncertainty represent the only constant.” (Ursaceanu Minodora
2009:41) It seems that in information and knowledge economy the characteristic is rather
instability, the unexpected and the uncertainty. “Digitalization is a costing process,
especially when we take into account the fact that the actual technique of conversion to
the digital format is just a part of the process”. (Feijoo et all, 2012)

The capital the firms invest and capitalize in this imperfect market is not just of financial
nature, although this cannot be neglected, but is also of immaterial capital nature. The
report of the France government, L'économie de I'immatériel, la croissance de demain
shows that “wealth of today’s nations is no longer concrete and abstract. It is not material
but immaterial. Immaterial is today the key factor to success in the developed economies.
And the economy of immaterial will be the strongest source of society growth in the — XXI-
th century”. (Lévy, Jouyet, 2006) The material and immaterial capital invested in media
industry in the digital context enlist to creative economy investments. There are costs and
risks but mass-media will never manage without capital. Once the typography appeared
based on Guemberg model, investors acted and the success was big. In the economy
that puts accent on performance and competition, the ability of controlling, managing and
harvesting economically the information constitute for the mass-media societies the
investment way and capital development.

5. Conclusions

The postindustrial period, marked by the economy of services brought a plus of force in
the expansion, the modernization and the perfection of media products and services.
These have seen a spectacular growth through the financial fluxes and especially through
political, social and cultural influence at global level. The volume of mediatized information
to mankind had reached to impressive dimensions. In this situation is seems that we
witness saturation and an apogee regarding the traditional forms of mass-media: the
written press and the audiovisual. Both wings of this industry are today in a reinvention
process. Politicians, economists, journalists, IT specialists, talk, plan and act in order to
reestablish media industry in the new frame of creative economy. Actually, the
transformation in media industry is determined by the global relocation marked by
digitalization.

440



Methodologically, starting from the observation of the actual situation in mass-media
industry and economy, we propose to make a content analysis. We talked about aspects
concerning the challenges and the opportunities from media industry in the digital context,
analyzing the opinions of other researchers about the topic as well as documents of the
European Union. We tried to present the concepts that we sustain in the light of some
reference works and to give examples from the reality of Romanian and international
mass-media economy.

In the first part we tried to analyze the main characteristics and trends of mass-media
production in digital context. We referred to aspect concerning the speed, the quality and
the costs of media production in the digital world. In the second part, starting from the new
economic realities we made a short analysis on the mass-media market insisting on some
aspects regarding the competition, the diversification of offers and market division in the
digital economy.

It seems that on one hand, digitalization determined the reduction of production and
distribution costs but also the diversification of content. In the same time, social media
and fast documentation brought a raise in the quality of the journalistic product as well as
the entering on the market of numerous actors, in consequence of numerous ideas more
carefully selected. On the other hand, it is possible that the internet may have increased
the volume of information detrimental to its credibility. In other words, the quality of the
journalistic act and its results may have been altered or at least crippled.

The mass-media sector in the digital world is confronting with opportunities and
challenges. The change isn’t simple and without risks but is expensive and may be the
only way of survival for each of the societies in this sector. In order to build successful
businesses in media industry just like in any other sectors, sustainable growth has to be
the main characteristic.

Sustainable development, predictability and upward economic growth are possible only
taking into account the context in which the organization operates. Adapting press
organization to the external environment, a creative response to market challenges and
optimal management of the financial capital but mostly of the immaterial one are some of
the challenges for the involved societies in the mass-media digital era.
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